OFFICIAL SPONSORSHIP DETAILS:
A GREAT OPPORTUNITY TO GIVE BACK AND TO RECEIVE GREAT PUBLICITY FOR YOUR ORGANIZATION.

OVERVIEW: Two guys from Metro‐Detroit are the first and only team to participate in the Mongol Rally, which
will take them across sixteen countries and more than 10,000 miles from Detroit to London to Ulaanbaatar,
Mongolia.

CHARITIES: They are doing this in order to raise money to support two charities: Mercy Corps and Rotary
International’s local efforts in Mongolia. Mercy Corps helps the disadvantaged become self sufficient through
medical, education, and training assistance. The West Bloomfield Rotary Club along with the Bayanzurkh Rotary
Club in Ulaanbaatar have partnered up to build and provide for the building of a kindergarten in a remote area
of the country.

DETAILS: If you’re company or organization is based in or doing business in the south‐east Michigan area you
have the chance to sponsor The Mongol Rally Guys with a charitable donation (tax‐deductible option available
on request). 100% of all donations go towards the organizations helping those in need in Mongolia.
In return for your donation of $300 or more we will feature your logo and a link to your web site on our web
page, which gets hundreds of unique hits daily (most from the Metro‐Detroit area). For your donation of $500 or
more you will also receive the opportunity to feature your company logo on our rally. We are also accepting
cash‐equivalent gift certificates and gift cards as well as items for our charity raffle.
We have been featured on the radio and in the news and continue to garner quite the following in the press
(Detroit News, Observer & Eccentric papers, radio & TV interviews, etc.).
Use this as a chance to help others while helping your organization at the same time!
For more information please contact Scott at scott@mongolrallyguys.com or by calling (248) 876‐4778.
More information about our rally and the causes we are supporting may be found at our web
site, www.MongolRallyGuys.com.
Thank you for your consideration.

Scott M. Brills

